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Activities

Quarrying of bulk samples:

Two dlffrent sites were tested (Map 1)

Site one, the Beauparlant property is an anorthisitlc gneiss, black and white in colour. 
The bulk sample was quarried from two diffrent outcrops. The initial test on the west 
side of the property, contained pegmatitic incusions, creating high waste.The east side 
test gave weaker gneissosity and less defects, lowering the waste factor. Total waste 
was estimated between 80 A 9096.

Site two, the Legros property is an anorthosite and the core of the body.it is a dark blue 
grey colour. The bulk sample was extracted behind the town cemetary.waste was 
suprisingly tow.between 30 ft 4096.

Marketing:

The marketing stragy adopted by Manex Grarrit was to market a finish product.The 
advantages to this are a beter pricing of the product and beter marketability .Marketing 
of blocks is extremely difficult, clients want to know waste factors,difficulties in cutting, 
polishing and handling as well as solutions to these in plant difficulties. Architects 
and desiners like to see finised products.what are the colour and texture 
variations.what are the costs, the delays. For these reasons Canital Granite was 
contracted to process and market the two stones for the cost of shipping to Winnipeg 
and a one year exclusive. Flyers of the two stones are anexed. Result of marketing 
strategy has been very encouraging on the Midnight Blue (anorthosite) proprety, even 
during this recession, interest for this product has grown. On the contrary results for 
Morning Mist (Mack and white gneissic anorthosite) have been disappointing. 
Quarrying tests on blasting for low noise have created some dammage to the stone, 
also similar and cheaper stones from New England and North Carolina have been 
very dammaging. High cost of quarrying are making this product too expensive.



Studies

Marketing of new products is a need in many of the quarries in North Eastern Ontario. 
Many of these quarries are small and have large waste factors raising the cost of the 
stone out of the marketable price range. Only blocks of four (4) by five (5) by six (6) feet 
and larger are considered as dimension stone and they also have to be free of defects. 
In many sites this means waste factors ranging from fifty (50) to ninety five (95) cfc 
waste. This means that the waste has to be used to reduced the cost of operation or 
face closure.

The problem was studied this summer and autumn and was found to be two fold. First 
the use, when transformed into wether; flagstone, curbing stone, crushed stone, etc... 
inherent problems to the material come into play, the cost and feasibility of fabrication 
of these products. The second part of the problem, what the market is willing to pay for 
the product. A quick study of landcapers as given a range of products they wish to 
carry and the price range they are willing to pay. This study involved asking a group of 
landscapers, these questions, in four (4) regions.lhe Sudbury area, the Parry Sound 
Bracebridge area, the Barry Orillia area and the Burlington Oahiville area. The 
overwhelming response was we want stone! The difficulty was in the designing of 
products suited to them at reasonnable prices, for the high end market. A ratio of one 
fifth (1005 cu. m) the value of dimension stone was evaluated for the raw product. 
Then comes transformation, here the difficulties abound. A study inside the quarry as 
shown us how ill equip we are to transform these products. Some of the technology 
exist presently but adapting it is going to be a large R A D project. Designing suitable 
products is underway, the problem will be fabricating these products in acceptable 
price ranges and that as been found to be. the value of dimention stone (5005 cu. m.). 
When you consider that efficient transformation of stone is ten (10) times the cost of the 
raw material on average in our industry and we have to transform the waste in 
approximately five (5) times ifs cost, you see the amplitude of the problem.

EnvironementaJ research was conducted during the summer, two main problems were 
looked at:

In the first place noise reduction was partialy successful. Many means of reduction of 
noise have been found but unfortunately many have been found to dammage the 
stone. Further tests will be conducted this year to correct these problems. Simple 
muffling of sound techniques were utilised with success and variations in quarring 
techniques have also been quite successful in reducing the amount of blasting to once 
a week. These simple techniques have reduce sound imput by approximately 40 to 
5096. We believe that in the next three (3) to five (5) years we can decrease very 
significatrvely the sound levels.



The second problem analysed was the waste. In the first initial stages this problem is 
insignificant but it can grow significatively over the years with high waste factors of 
some quarries. The approach taken was to look at transforming the waste in useful 
products. We found that simply stocking the waste correctly would transform it in a 
sound barrier. We also found that demand for landscaping could virtually eliminate the 
problem if new uses were found. Traditional uses for granrt such as ashlers, crushed 
stone and other similar use, have been found to be to costly. It is more suitable to find 
appropriate sites for this.the cost of transformation of the waste is to high.New products 
such as retainer walls.pavers.etc. are new to the quarry side of the industry.plants 
have offered these produts on specialty orders for years but never to the residential 
markets and always at high cost.

Resume

A quick conclusion to this report is that the major problems are interlinked. It is obvious 
that noise is not only an environmental problem but also an exploration and 
development problem since most of the potential for this material is in the backyards 
and under this village of St-Charles. Subsequently without significant reductions in 
noise further development of these sites are doomed. The other major problem is 
waste with the 50 to 95 9b waste factor, this will become a significant economical 
problem. If the waste is not transformed and used the problem will be compounded 
and turned into an environnemental mess. Yet this problem has the potential of turning 
into an asset, creating jobs and supplying much needed landscaping materials to the 
Toronto market. By developping this waste in a useful product the cost of extracting the 
dimension stone would drop and so would the price, placing these materials in a more 
enviable marketing position. Granit competes directly with glass and steel, so the price 
range must be in line with it's competition. A final point, marketing a range of products 
to architects, ranging from clading to tiles to landscaping material promotes sales of all 
these products.

Jean-Claude Corbeil 
Vlce-President Manex Granit Inc.

Comment

R A D should not be of public domain in only one (1) year. A three (3) year cap should 
be applied on sensative reaserch. Time to finish reaserch and to implamant and trade 
this information should be alowed.
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1-800-665-0045

100 HOKA STREET. WINNIPEG. MANITOBA, CANADA R2C 3N2 TELEPHONE: (204) 224-2286 TELEX: 07-55366 FAX: (204) 222-6602



SPECIFICATIONS

Product Design:
Granite tile is admirably suited for decorating 
floors and walls in residential, commercial and 
industrial buildings, as well as exterior cladding. 
Granite embodying class and elegance can bring 
a new focus to rooms, lobbies and entrances. 
Granite tiles are excellent in extreme conditions

for their resistance to wear, deterioration and 
weathering while maintaining their natural beauty 
and finish indefinitely. Our completely natural 
granite products represent a selection of colors 
and textures from the most prestigious domestic 
and international quarries.

Technical Data:
Granite Tile Standard Sizes:

12" x 6" x 3/8" 18" x 18" x 3/4" 
12" x 12" x 3/8" 18" x 24" x 3/4" 
12" x 24" x 3/8" 18" x 36" x 3/4" 

Tolerances: Gauge, 3/8' A 3/4" (1/24) 
Finishes: Polished 

Sawn 
Ramed (3/4" thick min.)

Finished Edge: 
Finished Back:

Arrises: 
Weight:

Smoothed from diamond saw 
Smoothed from diamond saw 
grooved to facilitate installation.
DGVGlGQ

3/8" Tile, 5.6 IbsVsq. ft. 
3/4" Tile, 11 lbs.ysq.ft.

Suggested Uses:
Granite tiles may be installed over most firm, level 
substrates. Tiles can also be used for counter tops, 
fireplaces, foyers, bathrooms and planters. The

proper method of application will vary according 
to the type of substrate. Granite tiles are not recom 
mended for use on high movement substrates.

Installation:
Thin granite tiles do not require any particular 
technique as they are installed by tile setters with 
the same materials and tools as ceramic tiles. An 
epoxy adhesive method may also be used; the 
adhesive manufacturer will suggest which product 
you should use. For exterior paving, a dean, firm, 
reinforced concrete slab, sloped for drainage and

will expansion-contraction joints at proper loca 
tions. Thin tiles are not recommended for exterior 
use. Interior floor, a dean, firm and level concrete 
slab, or wood deck with necessary provision as 
required by the selected installation method. 
Caution should be observed when installing 
granite tile on vertical surfaces.

Maintenance:
The polish and sawn granite are practically imper 
vious to water and staining and generally require 
little or no maintenance. The flamed finished gran 
ites are textured and slip resistant A periodic

cleaning with water or a mild detergent solution 
followed by a rinsing of dear water is all the care 
normally required.

CANn&L

100 Hoka Street. Winnipeg. (Manitoba. Canada R2C 3N2 
Telephone: (204) 224-2286 Tetex: 07-55366 Fax: (204) 222-8602
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SPECIFICATIONS
Product Design:
Granite tile is admirably suited for decorating 
floors and walls in residential, commercial and 
industrial buildings, as well as exterior cladding. 
Granite embodying class and elegance can bring 
a new focus to rooms, lobbies and entrz
Granite tiles are excellent in extreme conditions

for their resistance to wear, deterioration and 
weathering white maintaining their natural beauty 
and finish indefinitely. Our completely natural 
granite products represent a selection of colors 
and textures from the most prestigious domestic 
and international quarries.

Technical Data:
Granite Tile Standard Sizes:12-x 6-X3/8" 18"x18"x374" 

12" x 12" x 3/8" 18"x24"x374" 
12" x 24" x 3/8" 18" x 36" x a/4" 

Tolerances: Gauge, 3/8" ft 3/4" (1/24) 
Finishes: Polished 

Sawn 
Flamed (3/4" thick min.)

Finished Edge: 
Finished Back:

Arrises: 
Weight:

Smoothed from olamond saw 
Smoothed from Diamond saw 
grooved to facilitate installation.
D0VOI6Q
3/8" Tile, 5.6 bsVsq. ft. 
3/4-7116.11 Ibs7sq.fl

Granite tiles may be instated over most firm, level 
substrates. Tries can also be used for counter tops, 
fireplaces, foyers, bathrooms and planters. The

proper method of application will vary according 
to the type of substrate Granite tflesaie not recom 
mended for use on high movement substrates.

Thin granite tiles do not require any particular 
technique as they are installed by tite setters with 
the same materials and tools as ceramic ties. An 
epoxy adhesive method may also be used; the 
adhesive manufacturer wil suggest which product 
you should use. For exterior paving, a dean, firm, 
reinforced concrete slab, sloped for drainage and

will expansnrvcontraction joints at proper loca 
tions. Thin tiles are not recommended for exterior 
use. Interior floor, a dean, firm and level concrete 
slab, or wood deck with necessary provision as 
required by the selected insolation method. 
Caution should be observed when installing 
granite tite on vertical surfaces.

The polish and sawn granite are practically imper 
vious to water and staining and generaJry require 
little or no maintenance. The flamed finished gran 
ites are textured and sip resistant A perkxfc

cleaning with water or a rnHd detergent solution 
followed by a rinsing of dear water is al the care 
normally required.

100 Note Straat Wmpeg. Manitoba. Canada R2C 3N2 
Telephone: (204) 224-2286 Tetax: 07-56366 Fax: (204) 222-8602



MANEX Tel: (514) 688-7588 590MauriceSt
GRANIT RK: (514) 68941311 Laval,Quebec

INC. H7X1L8

February 13,1992

Mr. Edward R. Sotonyka
Supervisor, Incentives
Ministry of Northern Development and Mines
Mineral Development Section
4th Floor, 159 Cedar Street
Sudbury. Ontario
P3E6A5

Subject - Annlication OMIP arant No OM91-131

Dear Mr. Sotonyka,

You will find a break down of costs incured by Manex Granft for the OMIP project in 
St-Charies. A report on activities and studies carried out is also included.

Surface drilling or quarrying of a bulk sample of 425 cu. meters or 15 000 cu. feet was 
extracted by Canital Exploration at a cost of 7.50 S per cu. ft.. There were 35 cu.meters 
quarried previous to designation for OMIP grant. The total cost of 130 OOOS for 
quarrying and mobilisation of personnel and equipment was cut reflecting the portion 
of the work done previous to jury 8th. date of designation by OMIP. The total cost of 
work done after designation was of 109 970.49S of which 13 770 cu. ft. where 
quarried at a cost of 103 275S with the balance 6 695.49S for mobilisation. Of this 
amount 400.86 cu. meters was shipped to Winnipeg. Canital Granite was contracted 
to process and market this stone in exchange for the cost of shipping. Another 25 cu. 
meters were left on site for further tests in devetopping new products and markets for 
landscaping. The remaining part of the project R A D was contracted to Canamex 
Granrt under fixed costs.
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Application for Designation

The main target of this project is Granit for dimensional stone. 
Manex is a Granit quarrying company that is trying to establish 
itself in two main regions: the Winnipeg, Kenora, Igness, Thun- 
derbay region and the Sudbury, North Bay, Orillia region. Both 
these areas are subjects of on going exploration programs by 
Manex Granit.

2. Property names: Beauparlant Property and

Legros Property.

3. A) Beauparlant Property

M.N.R. Work Permit No 129-91
Location: Casimir Township, Lot 10, Con.VI, Parcel 636 
Access: This site is inside a gravel pit and access has been 
secured with the municipality of St-Charles that owns the 
adjacent land and road.

B) Legros Property

M.N.R. Work Permit No 130-91
Location: Casimir Township, Lot 11, Con. VI, N 1/2 
Access: Existing road near cemetary was prolonged by 100 
meters due west.

Both property are in the Sudbury Mining Division.

4. Both sites are leased from the owner by Manex Granit in exchange 
for Royalties.

5. The owners retain all rights to the property for trees, sand
and gravel but an option to buy can be exercised by Manex Granit 
for parts of the land.

The regional geology is Grenville Geological province in the 
Ontario Gneiss Belt. Both sites are part of the St-Charles 
Anorthosite. The Beauparlant Property is on the gneissique edge 
of the body, it is a fine to medium grain banded black and white 
with a blueish tint gneissique Anorthosite. The Legros Property 
is in the heart of the body, it is an Anorthosite coarse grain 
of dark greyish blue colour.


